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YOUR 
PRESENTER

Jason Dutton-Smith
jason@allaboutcontentmarketing.com

• Content Marketer & 
Strategist

• Multi award-winning 
publisher & travel writer

• All About Content 
Marketing

• Chief tea maker at home



CUSTOM 
PUBLISHING



BRANDS I’VE 
WORKED 
WITH



WHAT IS 
CONTENT MARKETING?
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HOW CAN IT HELP 
MY BUSINESS?
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CONTENT 
MARKETING 
101

TODAY’S PRESENTATION
Types of content
Content Marketing Vs. Content Strategy
Real life success story 
3 phases of buying journey
4 content pillars to position your brand
Amplification 
Q&A



TYPES OF CONTENT



Case Studies

digital magazines
BLOGGING microsites

Website Copy

WHITE PAPERS

User Generated Content

videos

eBooks

Social Media PODCASTTestimonials

FAQs
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CONTENT STRATEGY



CONTENT 
STRATEGY

Planning for the creation, 
delivery, and governance of 
useful, usable content. 



CONTENT 
STRATEGY

Also the... 

• What
• Why
• How
• When
• For whom 
• With what 
• Where
• By whom 
• How often 
• What next 



“CONTENT STRATEGY? 
I DON’T KNOW HER”

Amelia Marshall – Canva Content Strategist
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STRATEGY IS A 
BOTTOM UP APPROACH
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YOUR CONTENT STRATEGY WILL 
DEFINE YOUR SUCCESS

Requirements are not a list. They commit to living, 
breathing objects and have people behind it. 
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CONTENT MARKETING



CONTENT 
MARKETING

The distribution of valuable and 
compelling content to attract, 
acquire, and engage a clearly 
defined and understood target 
audience – with the objective to 
driving a profitable customer 
action.



CONNECTING YOUR BRAND 
WITH YOUR AUDIENCE



“Traditional marketing is telling the world
you are a rock-star. 

“Content marketing is showing the 
world you are one.”

Robert Rose –Content Marketing Institute



“Traditional marketing talks at people. 
Content marketing talks with them.” 

Doug Kessler, CoFounder & Creative Director, Velocity Partners



BUT HERE’S THE THING
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PEOPLE DON’T CARE ABOUT YOU, 
YOUR PRODUCT OR SERVICE



THEY ONLY CARE ABOUT 
THEMSELVES, THEIR ISSUES, 

THEIR WANTS & NEEDS

(IN SHORT – THEY WANT SOLUTIONS)
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THINK ABOUT HOW 
YOU SEARCH
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AN ANSWER TO YOUR QUESTION

www.allaboutcontentmarketing.com | @morethanroute66 | Jason Dutton-Smith



3.8 MILLION SEARCHES 
PER MINUTE
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5.8 BILLION SEARCHES 
PER DAY
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HOW DO YOU STAND OUT FROM 
THE CROWD?
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HOW DO YOU STAND OUT FROM 
THE CROWD?

What’s your pink shirt?



IT’S ALL ABOUT THE STORY
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FIND AND SELL YOUR UNIQUE STORY 
LIKE NO ONE ELSE CAN
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CREATE USEFUL, TIMELY 
AND RELEVANT CONTENT

www.allaboutcontentmarketing.com | @morethanroute66 | Jason Dutton-Smith



PEOPLE BUY INTO YOU, 
BEFORE THEY BUY FROM YOU
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SCHLITZ BEER
A CONTENT MARKETING 

SUCCESS STORY
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FROM #8 TO #1
WITH (CLEVER) 

CONTENT MARKETING 
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HIGHLIGHTED THE 
WATER PURIFICATION 

PROCESS 



FILTERED AIR
PIPES CLEANED 2x DAILY
BOTTLES STERILIZED 4X

1,400-FOOT WELL



EVERY COMPANY HAD THE 
SAME PROCESS



NO ONE HAD TOLD THIS 
UNIQUE STORY BEFORE



IT’S ALL ABOUT THE STORY
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3 PHASES OF THE 
BUYERS JOURNEY



3 PHASES OF 
BUYERS 
JOURNEY

1. AWARENESS

2. CONSIDERATION

3. DECISION 



3 PHASES OF 
BUYERS 
JOURNEY

1. AWARENESS

Searching for a solution.

They haven’t landed on a brand 
just yet.

Answer your customer’s 
questions, before they even 
know what to ask. 

Build loyalty and trust with your 
brand.



3 PHASES OF 
BUYERS 
JOURNEY

2. CONSIDERATION

Know what’s wrong, now 
actively seeking a solution.

Researching the best solution 
for their issue. 

Make your brand part of the 
solution.



3 PHASES OF 
BUYERS 
JOURNEY

3. DECISION

Ready to purchase.

The building of customer loyalty 
and trust is rewarded with sales.





4 CONTENT PILLARS TO
DELIVER VALUE



4 CONTENT 
PILLARS TO 
DELIVER 
VALUE

1. MARKET LEADER

2. THOUGHT PROVOKER

3. TRUSTED ADVISOR

4. AUTHORITY LEADER 



MARKET 
LEADER

Don’t be part of the crowd.

Stand out from the crowd.



THOUGHT 
PROVOKER

Curate content with value 
and purpose on your 
specialty.

Not a poorly disguised sales 
pitch.



TRUSTED 
ADVISOR

Guide your audience 
throughout their buyer 
journey.

Give them a reason to 
remember you.



AUTHORITY 
LEADER

Build loyalty and trust with 
high-value content.

Be rewarded.



4 CONTENT 
PILLARS

Read more here
https://bit.ly/4ContentPillars

https://bit.ly/4ContentPillars


AMPLIFY



“Content is king, but distribution is 
queen and she wears the pants.” 

Jon Steinberg, President, Buzzfeed



GREMLIN YOUR CONTENT

Turn one story into many



C
O
N
TE
N
T

Website

LinkedIn Post

Social Media

Direct Mail

Newsletters

SlideShare

Podcast

White Paper



LAUNCH AND LEAVE IS 
NOT A STRATEGY

Commit to the complexities of the content and the 
time and resource required. The content system 

needs to be sustainable. 
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KEY TAKEAWAYS
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HOW DO YOU STAND OUT FROM 
THE CROWD?

Find your pink shirt?



PEOPLE BUY INTO YOU, 
BEFORE THEY BUY FROM YOU



BUYERS JOURNEY

Be a part of their pre-determined journey



FIND YOUR UNIQUE STORY

Don’t be equal to your competitor, be better



“YOU DIDN’T FAIL… 
YOU TESTED”

Jason Dutton-Smith



WITH 
THANKS

JASON DUTTON-SMITH

jason@allaboutcontentmarketing.com

www.allaboutcontentmarketing.com

Find me on LinkedIn

Tweet me @morethanroute66
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https://www.linkedin.com/in/jason-dutton-smith-636a373/
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